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Se realiz6 una investigacion cuantitativa, con el fin de identificar los factores mas
influyentes al momento de evaluar el servicio que ofrece el centro educativo, el
instrumento de medicion es la encuesta via telefonica y se entrevisté a los padres
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de familia que matricularon a sus hijos en el afio 2016. La recoleccion de
informacion se realizé por medio de un cuestionario, seguidamente se analizé en
una base de datos y con procedimientos estadisticos se ejecutd pruebas para
determinar qué factores son los mas influyentes al momento de evaluar la calidad
del servicio. Asimismo, se analiz6 el entorno como la infraestructura, calidad de
servicio, equipamiento tecnoldgico y calidad educativa. Finalmente con los
resultados de las pruebas se procedié a elaborar estrategias de mercado para
un 6ptimo posicionamiento.

ABSTRACT

Quantitative research was carried out, the objective was to identify the most
influential factors in the service offered by the educational center, the measuring
instrument is the telephone survey and the parents who enrolled their children in
2016 were interviewed. The information was collected through a questionnaire,
then analyzed in a database and with statistical procedures, tests were carried
out to determine which factors are the most influential in the quality of the service.
Likewise, the environment was analyzed as the infrastructure, quality of service,
technological equipment and educational quality. Finally with the results of the
tests proceeded to develop market strategies for an optimal positioning.



